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of you? A study examines how media and 
PR professionals view themselves—and 
each other” (media relations, research 
findings). July/August 1985, p. 22. 

Stuhr, Robert L., “How does your endow- 
ment grow?” (endowments, stewardship). 
May 1985, p. 28. 

Synodinos, John, “Terms of endowment” 
(endowments, capital campaigns). May 
1985, p. 12. 

Syverson, Steven T., “Reach out—routinely: 
A small college's system shows there's 
more than one way to get personal” (cam- 
pus teamwork, volunteers, recruitment 
communications). April 1985, p. 16. 

Taylor, Karla, “Payment in kindness: How to 
determine the cost-effectiveness of your 
clubs” (alumni clubs, volunteers: alumni 
administration). February 1985, p. 14. 

Taylor, Martha A., “Making beautiful music: 
To involve deans and activate donors, con- 
sider a centralized yet coordinated ap- 
proach” (constituency fund raising, large 
university fund raising, fund-raising poli- 
cies). March 1985, p. 50. 

Terkla, Dawn G., and Dunn, Jr, John A., 
“Rescaich update: A summary of 20 selec- 
tive private universities’ recent fund- 
raising achievements and success factors” 
(research findings). September 1985, p. 45. 

Topor, Robert S., “Going to market: How to 
create and implement a master marketing 
plan for your campus” (institutional 
management, marketing). March 1985, p. 
a 

Turner, William H., “Admission: Possible: A 
large university shows how to get personal 
in a crowd” (direct mail, recruitment com 
munications, campus teamwork). April 
1985, p. 12. 

Varon, Jerome; Holmes, Terry; and Miller, 
Elise, “Family affair: Start parents off right 
with sessions for them during student 
orientation” (parents programs). June 
1985, p. 20 

Volkmann, M. Fredric, “Avoiding the imper- 
sonal touch: Why your PR staff needs to 
think personal when helping develop- 
ment and student recruitment clients” 


(recruitment communications, fund rais- 
ing). April 1985, p. 56. 

Wainwright, Abbott, “To give or not to give: 
Use the NACUBO performance study to an- 
swer donors’ questions” (endowments). 
May 1985, p. 20. 

Waldron, Ann, “News you can use” (fund- 
raising support, newsletters). May 1985, p. 
34. 

Willard, Timothy J., “What makes a success- 
ful chief development officer? This study 
refutes myths about the ‘right’ characteris- 
tics of fund raisers” (development officer, 
research findings). July/August 1985, p. 38. 

Williams, Roger L., and Ciervo, Arthur V., 
“But can they write? Penn State's test of PR 
job applicants shows most are weak in 
newswriting” (staffing, writing). Novem- 
ber/December 1985, p. 42. 

Willmer, Wesley K., “A large view of small 
colleges: An overview of small-college ad- 
vancement programs” (small shop, 
research). July/August 1985, p. 18. 

Wurtemburg, Gladys, “The producers: Find- 
ing the one who's right for you-—and your 
audio-visual show” (electronic media: 
film, electronic media: slide shows). Janu- 
ary 1985, p. 18. 


Titles 


Alumni Administration 


“Beyond Gallup: Alumni surveys give you 
people, not just numbers” (surveys: alum- 
ni). Mary Pendel, September 1985, p. 40. . 

“Father Greeley’s gem: Or how a little 
research sparked big changes in Brown 
University’s alumni program” (alumni pro- 
grams, student-alumni associations, alumni 
continuing education). Robert A. Reichley, 
July/August 1985, p. 10. 

“For the record: The alumni information you 
need—and six good ways to get it” (alum- 
ni records). Patrick M. Joyce, January 1985, 
p. 36 


“A group apart: Do minority alumni associa- 


tions segregate blacks and Hispanics—or 
smooth the way to stronger alumni rela- 
tions?” (constituent societies). Kathleen 
Rakestraw, November/December 1985, 
p. 32. 


“Haverfordian, I presume? How one college 


found 593 lost alumni” (lost alumni, vol- 
unteers: alumni administration). William 
G. Kaye, April 1985, p. 32. 


“Issues and answers: Syracuse offers sub- 


stance as well as style in its alumni 
programming” (alumni clubs, alumni pro- 
grams). Joseph V. Julian, February 1985, 
p. 20. 


“It’s academic: The ABC’s of setting up alum- 


ni chapters with the help of faculty and 
deans” (alumni clubs and chapters, con- 
stituent societies). Joseph S. D'Agostino, 
October 1985, p. 22. 


“Keep ‘em learning: Continuing the college 


relationship through alumni education” 
(alumni continuing education). Heather 
Ricker Gilbert, June 1985, p. 42. 


“May I have the envelope, please? Ideas for 


alumni awards programs that just can’t 
lose” (alumni awards, volunteers: alumni 
administration). Himanee Gupta, March 
1985, p. 20. 


“On target: How targeted communication 


helps Carnegie-Mellon organize an inter- 
national club network” (alumni clubs, for- 
eign alumni). Elaina M. Myrinx, February 
1985, p. 25. 


“Payment in kindness: How to determine the 


cost-effectiveness of your clubs” (alumni 
clubs, volunteers: alumni administration). 
Karla Taylor, February 1985, p. 14. 


“Trump cards: How to deal your alumni 


clubs a winning hand” (alumni clubs, 
volunteers: alumni, administration). Robin 
Goldman, February 1985, p. 10. 


Fund Raising 


“Ask and ye shall receive: A survey helps 
Hartwick College find new ways to in- 
volve parents in everything from intern- 
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ship programs to fund raising” (parents 
programs). Thomas A. McNamee, June 
1985, p. 16. 

“Audit your development office for results: 
An audit looks at your program, its opera- 
tions, and its peopie” (evaluation). Kent E. 
Dove, September 1985, p. 28. 

“Class act: More and more institutions offer 
development training” (development 
officers, career development). Robert F. 
Carbone, July/August 1985, p. 40. 

“Dear Mom and Dad: Please send money: 
Practical ideas to help your institution start 
and sustain a parents fund” (parents pro- 
grams). John H. Detmold, June 1985, p. 
14. 

“Death by taxes: Only our united efforts pro- 
tect charitable giving against the chilling 
effecis of tax reform” (tax policy). Robert 
E. Freelen, January 1985, p. 56. 

“The divestment dilemma: The South Afri- 
can divestment issue's impact on fund rais- 
ing, PR, and alumni relations” (donor 
motivation). Mike McNamee, September 
1985, p. 20. 

“Family affair: Start parents off right with ses- 
sions for them during student orientation” 
(parents programs). Terry Holmes, Elise 
Miller, Jerome Varon, June 1985, p. 20. 

“Fear of trying: Why we must stop being 
squeamish about mixing marketing and 
development” (marketing). Richard M. 
Detwiler, May 1985, p. 64. 

“Free advice: IRs publications fill you in on 
the rules for charitable giving and getting” 
(planned giving). John B. Shorrock, Febru- 
ary 1985, p. 32. 

“Go ye into all the world: Doane College 
used church connections to bring its mes- 
sage to corporations” (church-related col- 
leges, corporate support, community 
relations). Terry Nygren, November/De- 
cember 1985, p. 20. 

‘ ‘Grandparents are softies’: So says the 
Volunteer of the Year; he raised $1 million 
for Renbrook School from ‘easy marks’ 
like himself” (parents programs). Robin 
Goldman, June 1985, p. 6. 

“Handle with care: Abuse may endanger the 
matching gifts concept” (matching gifts, 
ethics). Lilli Milder, February 1985, p. 56. 

“How does your endowment grow?” (en- 
dowments, stewardship). Robert L. Stuhr, 
May 1985, p. 28. 

“Live, by s+tellite: How the University of Il- 
linois us 2d a space-age campaign tool to 
help a capital campaign take off” (PR sup- 
port). Jim Gobberdiel, June 1985, p. 38. 

“Making beautiful music: To involve deans 
and activate donors, consider a centralized 
yet coordinated approach” (constituency 
fund raising, large university fund raising, 
fund-raising policies). Martha A. Taylor, 
March 1985, p. 50. 

“Operation: endowment” (endowments, 
feasibility study). David M. McKay, May 
1985, p. 22. 

“Organizing your operation: Which model 
will help you attract the most gifts from 
doctors, lawyers, Indian chiefs?” (consti- 
tuency fund raising, management: fund 
raising). J. Robert Sandberg, March 1985, 
p. 40. 

“Private fund raising over time: A look at 
how well 34 private institutions have kept 
pace” (research findings). John A. Dunn, 
Jr., Leah R. Hutten, September 1985, p. 44. 

“Recipe for endowment growth” (endow- 
ments, president’s role in fund raising). Ed 
Ford, May 1985, p. 16. 

“Research update: A summary of 20 selective 
private universities’ recent fund-raising 
achievements and success factors” 
(research findings). John A. Dunn, Jr., 
Dawn G. Terkla, September 1985, p. 45. 

“Serving people needs: A blended system 
strikes a balance between centralized and 
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decentralized fund raising” (constituency 
fund raising, management: fund raising). 
Richard L. Desmond, John S. Ryan, March 
1985, p. 42. 


“The seven commandments: Hallmarks of 


the succesful church-related college” 
(church-related colleges). Dean L. Hub- 
bard, November/December 1985, p. 12. 


“The state of your case” (case statement). 


Mary Kay Murphy, May 1985, p. 30. 


“The tax threat: Why educators see tax re- 


form as “Washington’s attempt to rip down 
the ivy’ ” (tax policy). Mike McNamee, 
February 1985, p. 6. 


“Terms of endowment” (endowments, capi- 


tal campaigns). John Synodinos, Mav 1985, 
2 


“Testament to the written word: Sell the 


benefits of deferred gifts for your church- 
related college by putting the facts in writ- 
ing” (church-related colleges, planned giv- 
ing). Wayne E. Groner, November/Decem- 
ber 1985, p. 24. 


“The tie that binds: If we want to keep 


church support strong, we need to work 
for it” (church-related colleges). Joseph O. 
Dean, Jr., November/December 1985, p. 
64. 


“A time to raise funds: Making your denom- 


inational affiliation an asset” (church- 
related colleges, small shop). Roger Par- 
rott, November/December 1985, p. 16. 


“To give or not to give: Use the NACUBO per- 


formance study to answer donors’ ques- 
tions” (endowments). Abbott Wainwright, 
May 1985, p. 20. 


“Turn up the cash flow: A dozen ways to 


pipe in more money to cover the cost of 
an institutionally related foundation” (in- 
stitutionally related foundations). Curtis R. 
Simic, April 1985, p. 38. 


“What appeals to whom? Different types of 


donors may respond better to different 
types of approaches” (research findings, 
donor motivation, marketing). Larry L. 
Leslie, Garey Ramey, July/August 1985, p. 
34. 


“What makes a successful chief development 


officer? This study refutes myths about 


the ‘right’ characteristics of fund raisers” 
{development officer, research findings). 
Timothy J. Willard, July/August 1985, p. 
38. 


“What parents want: Princeton’s survey gave 


the university plenty of parental guidance” 
(parents programs, market research). 
MaryMargaret Halsey, June 1985, p. 9. 


“What’s on their minds? Studies help us find 


out what alumni donors think—and why 
they give” (donor motivation, research 
findings). Paul B. Chewning, July/August 
1985, p. 30. 


“When donors give: How giving changes in 


good and bad economic times” (donor 
motivation, research findings). Larry L. 
Leslie, Garey W. Ramey, October 1985, p. 
25. 


“The winning-team myth: Studies say top 


teams don’t automatically bring in top dol- 
lars” (athletic fund raising, research find- 
ings). James H. Frey, January 1985, p. 32. 


“With my worldly goods I thee endow” (en- 


dowments). Elizabeth Foxwell, May 1985, 
p. 20. 


“Yesterday’s students, today’s donors: Were 


they academic achievers—or just C stu- 
dents?” (donor motivation, research find- 
ings). Thomas C. Schreck, W. Thomas 
Nelson, Jr., July/August 1985, p. 27. 


General 


“Fisher to leave CASE in 1986” (CASE pro- 


grams and activities). September 1985, 
pS 

“Keeping our place at the academic table: To 
fulfill the goals of Gieenbrier II, advance- 
ment must strengthen its credibility” 
(CASE programs and activities). James L. 
Fisher, September 1985, p. 11. 

“Meet the CASE staff’ (CASE programs and ac- 
tivities). March 1985, p. 6. 

“Recognition 1985” (CasE Recognition pro- 
gram). October 1985, p. 28 

“The Greenbrier II Colloquium: A report: A 
set of proposals on ethics, research and 
scholarship, and professional develop- 
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ment” (CASE programs and activities, fu- 
ture trends). September 1985, p. 15. 


“The ‘Quincy’ of Tennessee: Professor of the 


Year William Bass teaches his students to 
dig up the facts” (professor of the year). 
Robin Goldman, November/December 
1985, p. 6. 


Government Relations 


“Corridors of power: The ins and outs of 
Washington's education lobby” (lobbying, 
federal relations). Himanee Gupta, January 
1985, p. 8. 

“The case for cable: A community college- 
produced Tv show turns into a successful 
government relations tool” (state relations, 
volunteers: students). G. Jeremiah Ryan, 
Thomas Nesterak, February 1985, p. 35. 

“Death by taxes: Only our united efforts can 
protect charitable giving against the chill- 
ing effects of tax reform” (tax policy). 
Robert E. Freelen, January 1985, p. 50. 

“Postal peril: If Congress kills the nonprofit 
mail rate, education's postage bill may 
double” (postal/mailing). Mike McNamee, 
May 1985, p. 8. 

“The tax threat: Why educators see tax re- 
form as “Washington’s attempt to rip down 
the ivy’ ” (tax policy). Mike McNamee, 
February 1985, p. 6. 


Institutional Relations 


“Admissions needs you: Make student re- 
cruitment a PR priority” (student recruit- 
ment: PR support, institutional image). 
George C. Dehne, March 1985, p. 28. 

“Audit your public relations for impact: 
Whether you work on parents programs, 
media relations, or facultystaff communi- 
cation, a PR audit can show you how your 
efforts measure up” (evaluation). Peter 
Hollister, September 1985, p. 33. 

“Avoiding the impersonal touch: Why your 
PR Staff needs to think personal when 
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helping development and student recruit- 
ment clients” (fund-raising support, stu- 
dent recruitment support). M. Fredric 
Volkmann, April 1985, p. 56. 


“Be prepared: Media training can help cam- 


pus presidents control TV interviews” 
(electronic media: TV, president’s role in 
public relations). Dennis R. Boxx, June 
1985, p. 28. 


“Be yourself: And nine other TV rules for 


presidents who want to stay cool under 
hot lights” (electronic media: TV, presi- 


dent’s role in public relations). Jack Hilton, 


June 1985, p. 31. 


“But can they write? Penn State's test of PR 


job applicants shows most are weak in 
newswriting” (staffing, writing). Arthur V. 
Ciervo, Poger L. Williams, November/De- 
cembici i985, p. 42. 


“The case for cable: A community college- 


produced Tv show turns into a successful 
government relations tool” (cable Tv, stu- 
dent workers). G. Jeremiah Ryan, Thomas 
Nesterak, February 1985, p. 35. 


“The divestment dilemma: The South Afri- 


can divestment issue's impact on fund rais- 
ing, PR, and alumni relations” (issues 
management). Mike McNamee, September 
1985, p. 20. 


“The final countdown: Everything you need 


to produce a slide show in-house” (elec- 
tronic media: slide shows, small shop). 
Denny Rehder, January 1985, p. 24. 


“Gold mettle: Planning kept UCLA’s perfor- 


mance on balance during the Olympics” 
(media relations, special events). Darlene 
Doriot, May 1985, p. 44. 


“In the mood: If you have a message that’s 


too emotional for words, say it with pho- 
tographs” (photography). Susie Fitzhugh, 
September 1985, p. 24. 


“Live, by satellite How the University of II- 


linois used a space-age campaign tool to 
help a capital campaign take off’ (electron- 
ic media: TV, fund-raising support). Jim 
Gobberdiéi, June 1985, p. 38. 


“The magnificent 18: A close-up on some 


reel winners” (electronic media: film, elec- 
tronic media: slide shows). Judith G. My- 
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Ideal Fund Raiser © Perfect Thank-you 


Our hand-signed prints are created from 
sensitive original pen & ink drawings 
which capture the essence and vitality of 
your own landmarks. Our prints are 
faithfully reproduced on fine heavy- 
weight stock & handsomely matted 

12” x 16” in your choice of mat colors. 


Write or call for samples & complete info. 
Ask about our custom notepaper & post 
cards. 


™ 


Newbur ‘ara 
Danlnaker 4 ul | 


59 Ferry Road, Newburyport, 
Massachusetts 01950 
Telephone (617) 462-6021 


ers, January 1985, p. 28. 

“A matter of opinion: How to build a case to 
influence your target audience” (commu- 
nication theory, public relations plans). 
Ray E. Hiebert, February 1985, p. 38. 

“Murphy wasn’t invited: But he showed up 
anyway” (special events). Helen Chapple, 
March 1985, p. 72. 

“The producers: Finding the one who's right 
for you—and your audio-visual show” 
(electronic media: film, electronic media: 
slide shows). Gladys Wurtemburg, January 
1985, p. 18. 

“Springboard to success: During the Olym- 
pics, USC dove into what could have been 
a PR nightmare—and emerged victorious” 
(media relations, Special events). Martha 
Harris, Susan Heitman, May 1985, p. 41. 

‘A star is born: Production planning—from 
the beginning” (electronic media: film). 
Valerie O’Brien Smith, January 1985, p. 14. 

“The sweet sound of success: Your sound- 
tracks can make—or break—your slide 
show” (electronic media: film, electronic 
media: slide shows). Tom Colvin, January 
1985, p. 20. 

“That special something: How can you iden- 
tify what makes your institution distinc- 
tive?” (institutional image, institutional 
mission). Philip C. Chamberlain, July/Au- 
gust 1985, p. 14. 

“What do reporters think of you? A study ex- 
amines how media and PR professionals 
view themselves—and each other” (media 
relations, research findings). Sandra K. 
Stegall, July/August 1985, p. 22. 


Management 


“But can they write? Penn State’s test of PR 
job applicants shows most are weak in 
newswriting” (hiring). Arthur V. Ciervo, 
Roger L. Williams, November/December 
1985, p. 42. 

“Going to market: How to create and imple- 
ment a master marketing plan for your 
campus” (institutional management, mar- 
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keting). Robert S. Topor, March 1985, 
p. 25. 

“The gold rush: Finding—and getting—more 
money for your programs” (budgeting). 
Robert S. Sorensen, March 1985, p. 12. 

“The Greenbrier II Colloquium: A report: A 
set of proposals on ethics, research and 
scholarship, and professional develop- 
ment” (career development, ethics, 
research, professionalism). September 
1985, p. 15. 

“Keeping our place at the academic table: To 
fulfill the goals of Greenbrier II, advance- 
ment must strengthen its credibility” 
(ethics). James L. Fisher, September 1985, 
p. ll. 

“A large view of small colleges: An overview 
of small-college advancement programs” 
(small shop, research). Wesley K. Willmer, 
July/August 1985, p. 18. 

“Mutual support: Without more advance- 
ment for researchers, we won't see more 
research in advancement” (research). B.E. 
Blakely, July/August 1985, p. 64. 

“No more flying blind: ‘Seat-of-the-pants’ 
navigation won't do anymore—we must 
chart our course with research” (research). 
Howard Ray Rowland, July/August 1985, 

p. 6. 

“Prove your worth: How to get a raise—even 
if you work for a financially pinched insti- 
tution” (salaries). Marilyn Moats Kennedy, 
March 1985, p. 16. 

“The quest for questions: A research ‘wish 
list’ from CASE advancement profession- 
als” (research). Judith G. Myers, July/August 
1985, p. 42. 

“Two for the price of one: If you work at job 
sharing, it can work for you” (job respon- 
sibilities, staffing). Philip Johnson, Febru- 
ary 1985, p. 30. 

“The view from across the desk” (salaries). 
Marilyn Moats Kennedy, March 1985, 

p. 19. 


Periodicals 


“The birth of an issue” (content, small shop). 
Aida K. Press, November/December 1985, 
p. 38. 

“In the mood: If you have a message that’s 
too emotional for words, say it with pho- 
tographs” (photography). Susie Fitzhugh, 
September 1985, p. 24. 

“Libel law and you: An institutional editor’s 
guide to do’s, don'ts, and definitions” (le- 
gal issues, content). F Dennis Hale, Oc- 
tober 1985, p. 10. 

“News you can use” (fund-raising support, 
newsletters). Ann Waldron, May 1985, 

p. 34. 

“The right to (re)print: What you can and 
can’t do under the copyright and trade- 
mark laws” (legal issues, content). Jane 
Higgins Bedno, October 1985, p. 16. 

“Sanity in the small shop: Tips from an ex- 
pert on editing an alumni magazine with a 
small staff and a limited budget” (content, 
small shop). Aida K. Press, November/De- 
cember 1985, p. 36. 

“Sweeping generalizations: Some guidelines 
on cleaning up our alumni periodicals” 
(content). Dan Reeder, June 1985, p. 64. 


“True confessions: CASE’s award-winning edi- 


tors reveal their most embarrassing pub- 
lished moments” (content, editing, 
photogrehy). October 1985, p. 6. 

“What’s wrong with alumni periodicals: Ex- 
pert advice on how to make yours better” 
(content, design). Walton R. Collins, June 
1985, p. 34. 

“Why we kill our alumni: Editing means 
sometimes having to say you're sorry” 
(class notes). Thomas Murphy, October 
1985, p. 64. 
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Publications 


“Make a date: As time goes by, a well-done 
calendar serves your constituents—and 
you” (calendars). Richard Rabil, Novem- 
ber/December 1985, p. 28. 

“The generic word processor: You'll be 
amazed by this product’s versatility” (com- 
puters/word processors: humor). Philip 
Schrodt, March 1985, p. 38. 

“Graphic roots: Georgetown University 
draws its image from history” (graphic 
identity, typography). Michael D. Fein- 
stein, February 1985, p. 26. 

“In the mood: If you have a message that’s 
too emotional for words, say it with pho- 
tographs” (photography). Susie Fitzhugh, 
September 1985, p. 24. 

“Let your students do the talking: The 
University of Delaware found in-house 
‘experts’ to design its recruitment pack- 
age” (recruitment publications). Thomas 
H. Bivins, April 1985, p. 31. 

“Libel law and you: A guide to do's, don'ts, 
and definitions” (legal issues). F Dennis 
Hale, October 1985, p. 10. 

“Postal peril: If Congress kills the nonprofit 
mail rate, education's postage bill may 
double” (postal/mailing). Mike McNamee, 
May 1985, p. 8. 

“Put it in writing: Why it pays to document 
transactions with printers” (printing 
production). Virginia C. Dell, March 1985, 

. 34. 

“the right to (re)print: What you can and 
can’t do under the copyright and trade- 
mark laws” (legal issues). Jane Higgins 
Bedno, October 1985, p. 16. 

“The sta > of your case” (development publi- 
cations). Mary Kay Murphy, May 1985, 

p. 30. 

“Take it from the top: When you’re strength- 
ening your image, don’t overlook letter- 
head” (design, letterheads). Kenneth E. 
Miller, June 1985, p. 24. 
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shows how to get personal in a crowd” 
(direct mail, recruitment communications, 
campus teamwork). William H. Turner, 
April 1985, p. 12. 


“Ask and ye shall receive: A survey helps 


Hartwick College find new ways to in- 
volve parents in everything from intern- 
ship programs to fund raising” (volunteers: 
parents). Thomas A. McNamee, June 1985, 
p. 16. 


“Audit your marketing program for success: 


An analysis of your institution’s strengths 
and needs can help you attract—and 
serve—your students” (evaluation, market- 
ing). Leslie A. Goldgehn, September 1985, 
p. 36. 

“Avoiding the impersonal touch: Why your 
PR staff needs to think personal when 
helping development and student recruit- 
ment clients” (recruitment communica- 
tions). M. Fredric Volkmann, April 1985, 
p. 56. 

“Choice comments: Eight students tell what 
really influenced their college decisions” 
(undergraduates). April 1985, p. 6. 

“Come on up and see us sometime: A cam- 
pus visit gives students a first-hand look” 
(campus teamwork, volunteers, special 
events). Debra L. Rubins, April 1985, 

p. 18. 

“Human interest: Penn admissions makes a 
Connecticut connection with alumnus 
Herman Rosen” (volunteers: alumni). 
Anne Hinman Diffily, April 1985, p. 22. 

“Let your students do the talking: The 
University of Delaware found in-house ‘ex- 
perts’ to design its recruitment package” 
(recruitment communications, volunteers: 
students). Thomas H. Bivins, April 1985, 
p. 31. 

“Perfect pitch: How to put the ‘student’ in 
student recruitment” (volunteers: stu- 
dents). Judith G. Myers, April 1985, 

p. 26. 

“Reach out—routinely: A small college’s sys- 
tem shows there’s more than one way to 
get personal” (campus teamwork, volun- 
teers, recruitment communications). 
Steven T. Syverson, April 1985, p. 16. cnse 


pruiell & 
Company of Dallas, Texas is pleased 
to announce the appointment of 
Patti Crane, formerly with 
Stamats Communications, Inc., 
as Vice President. 


Turn to Spruiell 
& Company for resonant, well- 
crafted admissions and development 
publications that achieve the results 
you need, on time and within 


your budget. 


Put an unexcelled 
track record in college marketing to 
work for your institution today by 


calling 214-638-0100. 
> 


SPRUIELL & COMPANY 


444 West Mockingbird Lane 
Dallas, Texas 75247 
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